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In 1981, when the UVair® Fueling Card was
launched, fuel represented less than 30 percent
of an operator’s overall expense. Twenty-five
years later, that number is closer to 60 percent.
Why? What was a relatively stable, reliable
commodity throughout the mid-1980s and '90s
has become a volatile one — influenced by politics, threats of
terror, violent weather and high taxation to a degree we
haven't seen in the United States since the late '70s.

| bring this up to point out the importance of educating
ourselves on fuel-related issues and ways to control operational
fuel costs. Naturally, the fuel card or program you choose is
one means of cost control. The UVair Fueling Card, for example,
offers discounted pricing at locations around the world. In
addition, you have access to a team of specialists for route-
specific negotiations. Your benefit: a quarter-century of
international buying clout.

Still, that's individual control. We can have an even greater
impact on fuel costs as an industry. Supporting the new
Aviation Fuel Tax Simplification Act now before the U.S.
Senate is one example. This act seeks to suspend the so-called
“fuel fraud” tax rules that have proved costly for companies
involved in the sale of general aviation jet fuel.

According to a release sent out by the National Business
Aviation Association (NBAA), these fuel fraud tax rules (put into
effect last year) have proven to be a double whammy to our
industry. First, they force fuel companies to pass the cost of
higher taxes on to customers — raising fuel costs worldwide.
Second, the funds generated under this fuel fraud tax structure

The Politics of Flying:

Support for the Aviation Fuel Tax Simplification Act Begins With You

were earmarked for the Highway Trust Fund rather than the
Airport and Airway Trust Fund. This means that taxes paid on
aviation fuel aren’t improving or maintaining our own aviation
infrastructure. They're building roads.

Passage of the Aviation Fuel Tax Simplification Act will right
both wrongs. | urge you to send your congressperson a note of
support for the act. Just visit universalweather.com and select
the legislative link in the left column of our home page. | also
urge you to bookmark our site to stay current on issues that
impact business aviation, from fuel to luxury taxes.

Twenty-five years ago, we could not have predicted where the
fuel industry would be today. | suspect that when UVair
celebrates its 50th anniversary, we'll look back and be amazed
at the changes since 2006. However, | believe that we have the
responsibility to shape our own future. By staying educated on
fuel issues and speaking out on behalf of our industry, we can
maintain some control over what, at times, seems uncontrollable.

Safe Flying,

b

Greg Evans
Chief Executive Officer



Back in 1981, Universal Weather and

; Aviation, Inc. founder Tom Evans had the
= - vision for a new service program: UVair® —
John Adle in 1981 providing contract fuel for general and
business aviation ... and what a vision it turned out to be.

Contract fuel prices are based on volumes and payment terms and are
usually much lower than the posted airport price. At the time, suppliers
were providing contract fuel only to the

commercial airline and cargo carriers.

Looking Back On 25 Years of UVair

by John J. Adle, First Vice President of UVair (1981- 2004)

The old adage “at the right place at the
right time” was certainly true for UVair.
For at least the first three to five years of
our operation, UVair was the only
company providing contract fuel to general aviation. This was a new
concept and had never been done before. As our business grew, our
contract locations expanded and other suppliers became interested in
the program. Soon, we added Mobil, Exxon, Shell, and many of the local
suppliers (such as Elf, Total, Petrobras, YPF,
etc.). The expansion of our international

John Adle today

Contract fuel for general and business
aviation was nonexistent; those operators
paid full retail price at all airports |
worldwide. In 1980, Universal® was
providing international support for some
3,000 aircraft, and it was this large client
base that interested both Air BP and
Texaco. So, on January 1,1981, Universal
signed agreements with both Air BP and
Texaco to provide fuel at contract prices to
our clients.
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| was fortunate enough to be asked by Tom
Evans, our CEO at the time, to head up this
new division. We began with five locations:
Heathrow, Gatwick, Stansted, Le Bourget and
Madrid. The savings were considerable —
some 25 to 50 cents per gallon. In the
beginning, we were only two — myself and
an assistant. Our job was to promote this
new fuel program, authorizing the fuel
requests (via Telex or fax) to our suppliers,
and billing out the invoices to our clients.
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In the first month, we had about 10-15 uplifts. The number of uplifts grew
rapidly in the following months, and soon we were authorizing some 30-50
uplifts per day. This began to become a burden to the suppliers’ staff and
| feared that this work-intensive process would overload them, and they
might drop the program. This problem became an opportunity as we
launched the UVair® Fueling I.D. card. Fueling was authorized
automatically with the presentation of the card to the fueler.
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UVair's first print ad as seen in the February 1981 edition of ProPilot

locations was swift and rather easy. The
United States locations were a problem.
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The U.S. FBOs make their money through
the sale of fuel. Back in the early 80s, jet
fuel was under a dollar and there was no
federal excise tax yet placed on fuel. It
was very difficult to ask the client to
change FBOs just to get a few cents off
their fuel price. But, fuel prices rose and
we were able to offer our clients and FBOs
better savings. Still, it took us years to get
the card accepted at the many locations
we now have in the U.S.
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Today, we are processing about 500
uplifts per day, and our card is carried not
only by general and business aviation, but
also by heads of state, military and
commercial carriers of many nations.
Reflecting back over the past 25 years,

| must say that we at UVair are proud of
the savings program we were able to initiate. But, without our clients, the
UVair program would have never gotten off the ground. In fact, all the
programs and services that Universal Weather and Aviation, Inc. provides
are tailored for our clients. If it were not for them, Universal would have
remained just a dream in Tom Evans' fertile imagination. Thanks to you,
our clients, his dream lives on.
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And to everyone at UVair, good luck and Godspeed on your next 25!
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Like Its Founder, UVair Looks to the Future

Vision Lives On

Twenty-five years after Uvair® signed its first contract fuel agreement for
business aviation, the key to the program’s subsequent spectacular
growth and success can be traced to one common element — founder
Tom Evans’ ability to “think” in the future and anticipate clients' needs.

“Today, UVair continues to operate under Tom's philosophy of ‘If you wait
until a problem exists, it's already too late.’ Tom
always anticipated questions and therefore, was
prepared before they were asked,” said Marjorie
Evans, Tom’s wife and business partner at the
time UVair was founded and the current
Chairman of the Board of Universal Weather and
Aviation, Inc. “Tom’s trademark was his
pioneering spirit and visionary mindset. That
remains the linchpin of UVair’s success and lives
on to this day.”

Marjorie Evans

The Future of Fuel Sales

With that forward-thinking vision always guiding
it, UVair is preparing for the future by focusing on
transaction automation and technology that will
provide additional value to clients and vendors.

“The future of international fuel sales for
business aviation is going to be technology-based
and will focus on the ease of doing business,”
said UVair Vice President Dave Diulus. “Our
recent acquisition of the software package FBO
Manager™ (see accompanying story on page 5) will provide automated
accounting and fuel purchase capabilities to FBOs, making transactions
more timely and accurate as well as making acceptance of the Uvair Card
even easier.”

Dave Diulus

A Pictorial Flashback: UVair Sets its Course
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Diulus said UVair is working in
unison with vendors and sponsors to
provide more value to clients,
including enhanced UVair REWARDS for clients eligible to receive the UVair
Purchasing Card Powered by Visa®.

“We are working to make fuel purchasing and business aviation services
even more convenient and to reward clients and vendors for their loyalty
to UVair,” said Diulus. “UVair will continue to make business decisions
grounded in Tom’s philosophy with that same visionary approach.”

The UVair® team is developing tools that will provide increased value to clients
and vendors and improve the ease of doing business.

One reason UVair® succeeded despite Tom Evans' tragic death shortly
after the division signed its first fuel contract was the leadership
structure Evans had already created. In addition to Evans, the following
individuals were crucial to UVair’s early success:

John Adle, First Vice President of UVair
Marjorie Evans, Universal® Chairman of the Board
Joe Rachelle, Universal President at the time of UVair’s founding

Don Taft, Universal Executive Vice President at time of UVair’s founding
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Top row from L-R, Don Taft,
Marjorie Evans and Bill Tang,
John Adle, and one of the
original UVair Fueling Cards.

Bottom row from L-R, The UVair
building circa 1981, Deb Gates,
and Joe Rachelle.



Universal Purchases Cornerstone Logic, Inc.;
Adds FBO Manager to Its Product Offerings

FBO Manager Makes Using the UVair Card Even Easier

Universal Weather and Aviation, Inc. recently purchased software
development company Cornerstone Logic Inc., the creator of FBO Manager™.
Launched in 1996, FBO Manager is a software package that helps FBOs
maximize profits and efficiencies and is one of the leaders in aviation
management software, with more than 350 FBOs relying on it daily.

John Nelson, the founder
of Cornerstone Logic,
which will remain based
in Edgewater, Florida, will
remain with the company
as Vice President.

—From L-R, James Hudnall, Manager, UVair Card Program & FBO Management; Greg
—__ Cox, General Manager, Global Supply; John Nelson, Vice President, Cornerstone Logic;
—LeeAnn Nelson, Sales Manager, Cornerstone Logic; and Jason LeVine, Sales Manager,
—Cornerstone Logic.

“As Vice President, | will
continue to lead product

development, customer
service and sales,” said
Nelson. “As a wholly-
owned subsidiary of Universal®, Cornerstone Logic will utilize Universal’s
global resources and experience. This will benefit current clients by providing
additional resources to Cornerstone Logic and FBO Manager such as the
Customer Care Center, which provides 24/7 customer support. The acquisition
also provides resources to further improve FBO Manager with the addition
of new software capabilities and related products. We're the same
organization with the same reliable product, just under a new umbrella!”

Cornerstone Logic Founder John Nelson and Universal
President Ralph Vasami shake hands.

“The acquisition allows Universal to further enhance our ability to offer our
FBO clients the automation and service superiority they’ve come to depend
on,” said Universal President Ralph Vasami. “We certainly will use FBO
Manager to aid our clients in processing the UVair® Fueling Card, making
acceptance of the card for its 14,000 users worldwide as simple as a swipe.”

To license FBO Manager or learn how it can help improve your FBOs' profit
and efficiency, call (800) 200-7887 or e-mail at info@fbomanager.com.
To learn about the UVair Fueling Card or to find out where it is accepted call:
Worldwide: (713) 378-2708

N. America Toll-Free: (866) 864-8404

Universal Announces
Cornerstone Logic Team Members

Universal Weather and Aviation, Inc. has announced that John
Nelson, the creator of FBO Manager, will serve in the role of Vice
President of Cornerstone Logic, Inc., which is now a wholly-owned
subsidiary of Universal®.

Nelson founded Cornerstone Logic, and in 1996 created FBO
Manager with the goal of creating a product that would help
maximize an FBO’s profits and efficiencies. In addition to his regular
duties, Nelson will also be responsible for coordinating the roll-out
of the POS automation project for UVair® Fueling Card processing.

Continuing her role as Sales Manager for Cornerstone Logic is
LeeAnn Nelson. In this role, Nelson will coordinate Sales and
Training for FBO Manager, as well as escalated support for the
product and initial support training.

Continuing in the role of Sales Manager is Jason LeVine, who joined
Cornerstone Logic in 2002. Levine's responsibilities include selling
and supporting the FBO Manager software product.

Providing 24/7 support for FBO Manager is Universal’s Customer
Care Center, which can be reached at (713) 944-1622 ext. 3700.
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